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CASE STUDY

Chico’s is a women’s clothing and accessories 
retailer managing over 700 locations 
throughout North America. Founded by 
Marvin and Helene Gralnick in 1983; it started 
out as a small boutique selling Mexican folk 
art and cotton sweaters on Sanibel Island, 
Florida. Now, headquartered in Ft. Myers, 
Florida, Chico’s is one of three major retail 
brands - Chico’s, White House | Black Market, 
and Soma managed by Chico’s FAS, Inc., 
serving the lifestyle needs of fashion-savvy 
women 30 years and older.
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Goals
• Increase content engagement 

• Reduce daily email volume 

• Improve open rate with real-time sales offers  
 and email reminders

• Create single email with time-sensitive content 

• Rotate three separate offers in single email 

• Subscribers to reopen the same email  
 multiple times

Challenges

RealTime Email Doubles Conversions
for Chico’s

Earlier this year, Chico’s wanted to drive 
online sales with email marketing. Oering 
three separate, timed deals throughout 
the day, RealTime Email was needed to 
combine all three oers into the same email 
template. Instead of sending multiple emails 
via Experian Marketing Services, contextual 
technology revealed each offer separately as 
time passed in a single email, encouraging 
openers to re-open the email to see the next 
offer. Subscribers could also click a “remind 
me” link in the email, adding a trigger in 
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The “3 Deals 1 Day” campaign saw many subscribers re-open 
the email, pushing the total open rate to 37.5%. The high open 
rate was followed by customers making multiple purchases 
throughout the day - total click-through rate reached 7.5%. A 
traditionally static medium had been turned into an interactive, 
time-sensitive sales channel that was effective at engaging online 
shoppers. Shoppers who opted for additional email reminders 
made multiple transactions far more frequently and achieved a 
92.3% unique click-through rate for the campaign.

• 2x the conversion rate of its average campaigns 

• 37.5% total open rate using contextual email technology 

• 7.5% total click-through rate 

• 92.3% unique click-through rate for shoppers who opted for additional  
email reminders

In business over thirty 
years, Chico’s primarily sells 
exclusively designed, private 
branded clothing for women 
featuring a combination of 
great style and on-trend, 
expressive and one-of-a-kind 
designs to yield a wardrobe 
that is fashionable, unique, 
relaxed, figure-flattering 
and comfortable. Chico’s 
currently operates more 
than 600 boutiques and over 
100 outlets across the U.S., 
Canada, and Puerto Rico.

Experian Marketing Services leverages customer data to empower 
insight-driven marketing through a unique blend of technology 
and services. A company dedicated to the long-term success of 
clients and the relationships they create with their customers for 
over 30 years. Experian Marketing Services is a global organization 
operating in 17 countries, with headquarters in New York City.

Liveclicker delivers rich customer experiences for leading brands 
across email and the web. Its RealTime Email solution brings static 
emails to life with content updated dynamically at the moment 
of open. The company, founded in 2008, helps clients such as 
Costco, Bed Bath and Beyond, Petco, eBags, Canadian Tire, Best 
Buy, 1-800-Flowers, and Under Armour drive higher consumer 
engagement and conversion.

Experian to receive additional 
emails about the deals as 
they approached expiration. 
As each sale ended the next 
offer was displayed real-time 
in the email until a generic 
ongoing sale banner finalized 
the “3 Deals 1 Day” offer.
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